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GY28 Design & Branding Expression of Interest Brief
We are looking for a creative partner who can build on the established GY28 identity and turn it into something creative that resonates with the people of Grimsby. We are looking for someone to deliver a cohesive, campaign creative toolkit for our Town of Culture (ToC) bid. This should include the development of a clear visual system and supporting messaging that can be applied consistently across channels and adapted by partners.  
The design should feel authentic, confident and reflective of Grimsby’s grassroots cultural identity, avoiding overly corporate or generic place-branding approaches.  
We plan to lead a coordinated, borough wide effort to inspire artists, culture sector stakeholders, residents particularly young people, visitors and businesses, showing that A) Grimsby is a real contender for UK ToC 2028 and B) regardless of the outcome of the bid, the town’s creativity is exciting and ambitious.
It is time for Grimsby to celebrate our ambitions for our town through our heritage, our bustling industries and our contribution to the UK’s future as a leader of green energy.  As proud Grimbarians, we want our grit & resilience to shine through making a step change in how people see us. This is our time; the future is at our feet.  



Scope of Project/Deliverables - To be delivered in a useable toolkit. 
Branding for GY28 
· Logo to be creatively interpreted from GY28.
· Colour pallet to be created that can be used across different medias and suitable for print that is reflective of our Grimbarian heritage and future.   
· Typography suited to the project which must be freely available on Microsoft platforms
· Branding guidelines to include use of logo (variations, spacing), colour palette (HEX, RGB, CMYK), typography, and imagery style, tone of voice. 
· Logo to be delivered as PNG & SVG in the toolkit. 

Campaign for GY28 - pdf summary doc to be included in toolkit
· Creative approach/messaging
· Help refine and develop core campaign messaging through creative approach  
· Articulate headline lines / key statements in summary doc 
· Calls to action. 
· Set out creative approach to using existing photography stock (look/feel)

Social Media Assets 
· Suite of modular static assets, designed to work as standalone or carousel sequence
· Variants reflecting top-line messaging and secondary themes/messaging strands
· Formats for different social media channels – 4:5, 1:1, 9:16, 16:9 
· Delivered as ready-to-use assets (JPG/PNG also SVG)

Partner Co Branding Templates  - (Designed for use by non-designers where possible)
· Editable or easily adaptable templates supplied in PDF format & Canva Templates. 
· Templates to include: 
· Flexible logo inclusion
· Optional photo substitution
· Light messaging flexibility (where appropriate, while maintaining campaign consistency)
· Partner guidelines including How partners can apply the social assets correctly, use of logo & key messages.  


Apply  
To apply, please send your CV and a covering letter (maximum 500 words) to  createnortheastlincolnshire@nelincs.gov.uk outlining how you meet the full brief with specific reference to the following: 

· Demonstrating your experience of developing branding and creative assets based on existing branding initiatives.
· Please include at least 2 examples of previous work of creating branding and assets as either PDF attachment or links (not included in word count).  
· Highlight briefly your creative approach to branding styles for GY28 and messaging that is aligned with the deliverables outlined.  
· Immediate availability is needed to produce the necessary assets (largely needing to be available by 15 September) 
· Please indicate the budget expected to complete this project, including a clear cost breakdown.


Deadline to submit for EOI: Tuesday 1 September at 14:00

Applications to be sent to createnortheastlincolnshire@nelincs.gov.uk with subject heading : GY28 Branding EOI for ToC – [insert your org]’. 

